
Scholars and Practitioners
at the intersection of 

Communication and International Relations:
submit your

Research, Communication Proposal, or Poster/Video
for the first conference dedicated to

How communication can strengthen the United Nations, 
advance solutions to global issues, and help create a better world for all.

21–23 October 2026
New York City

Columbia University 
CUNY Graduate Center

Learn more &  
submit your PROPOSAL  
SUBMIT by june 14, 2026

communicatingforabetterworld.com
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Program

High-Level DISCUSSIONs
Interdisciplinary panels covering AI, 
information integrity, campaigns, etc.

RESEARCH Panels
Scholars and practitioners share their 
research and exchange insights

NETWORKING SPACES
Identify collaboration opportunities to  
jointly communicate for a better world

Expert Workshops
Learn the art & craft of United  
Nations communication

OrganizeRS & HostS

“The United Nations 
cannot achieve its 
purposes unless the 
peoples of the world 
are fully informed  
of its aims and  
activities”

Organizing Committee

Dr. Stefan Tschauko
Conference Creator & Chair

Dr. Eli Karetny
Interim Director, CUNY  Ralph Bunche

Prof. Daniel Naujoks
Lecturer, Columbia / SIPA

Ralph Bunche Institute
for International Studies

Themes

Topics related to how communication 
is key to the work of the United Na-
tions and the issues it addresses.

COMMUNICATION ASPECTS
e.g., AI, Branding, Digital Diplomacy, 
Information Integrity, Public Opinion

United Nations System
e.g., the UN Secretariat, the UN Gen-
eral Assembly, UNICEF, UNESCO 

GLOBAL ISSUES
e.g., climate change, peacekeeping, 
sustainable development, human rights

Featured SPEAKERS

Speakers include experts from the UN, 
academia, civil society, business, and 
the diplomatic community, e.g.:

Maher Nasser
United Nations, Director 
of the Outreach Division 

La neICe CoLLins
United Nations, Spokesperson for the 
80th President of the General Assembly

Stéphane Dujarric
United Nations, Spokesperson  
for the UN Secretary-General

WHY THIS CONFERENCE?

	

UN GENERAL ASSEMBLY 
Resolution 13  (I), 13 February 1946

Collaborators

UN Academic Impact UNA USA BU COM COLUMBIA Alliance ∙ ISD ∙ TPI ∙ 
Saltzman Fletcher Ctr. for Int. Law & Gov. Northeastern Sch. of Public 
Policy & Urban Affairs Panthéon-Sorbonne ∙ Seton Hall Sch. of 
Diplomacy & IR GW Elliott School ∙ Inst. for Public Dipl. & Global Comm. New 
School Int. Affairs UCLA Burkle Ctr. for IR UF Coll. of Journ. & Comm. 
UQAM ∙ Vienna Sch. of INT. Studies ∙ ACUNS ∙ AIGA ∙ ISA ∙ ICA  
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Effective communication is central to the United Nations’ 
ability to deliver on its mandates. At a time when trust in insti-
tutions is under increasing strain and the rapid evolution of dig-
ital technologies is transforming how information is produced, 
shared and consumed, strategic communication has never been 
more critical. This was underscored by the Secretary General, 
António Guterres, during the Security Council’s first debate on 
the subject, when he affirmed that “strategic communication is 
central to the success of all our work” (12 July 2022).

The importance of an informed global public was  
recognized from the earliest days of the United Nations.  
On 13 February 1946, the General Assembly established a dedi-
cated department with the mandate to “promote to the greatest 
possible extent an informed understanding of the work and pur-
poses of the United Nations among the peoples of the world”  
(A/RES/13 (I), annex I). For more than 80 years, this Department —
formerly the Department of Public Information and now the 
Department of Global Communications — together with commu-
nication offices across the United Nations system, has worked 
to inform stakeholders about the Organization’s work and to 
mobilize support for addressing global challenges.

Today, however, we are witnessing a communications 
environment undergoing profound disruption. Declining 
confidence in traditional media, increasing audience fragmenta-
tion, and the absence of clear guardrails for emerging artificial 
intelligence technologies are challenging information integrity 

and undermining the UN’s ability to reach global audiences with 
accurate, consistent and reliable information. This context com-
pels a critical question: how can United Nations communication 
effectively engage audiences, build trust and resilience, and 
empower digitally literate and informed stakeholders?

This conference will bring together communication 
professionals from within and beyond the United Nations 
system, alongside scholars, students and representatives 
of Member States, to consider these questions. Together, 
participants will reflect on current communication challenges 
and opportunities, draw lessons from past approaches and 
achievements, and envision new pathways to build a healthy 
information ecosystem that supports multilateralism.

Through high level panel discussions, participants from 
diverse sectors will engage in mutual learning, exchang-
ing perspectives on the United Nations’ communication 
approaches and exploring potential solutions. Scholars will 
present their research through panels and presentations, high-
lighting pathways for future inquiry with clear policy relevance. 
Dedicated networking spaces will enable participants to draw 
on diverse perspectives and explore opportunities for collabo-
ration, while hands on workshops will provide practical learning 
directly with communication professionals.

Join us for this interdisciplinary conference, share your 
ideas and research, and help advance the United Nations’ mis-
sion of communicating for a better world.

Aim of the Conference
The conference seeks to explore how UN organizations—and 
their stakeholders—can communicate to strengthen the institu-
tions and advance solutions to global issues.

Scope for Submissions 
We welcome submissions related to all communication 
ASPECTS related to the United Nations, organizations and 
campaigns of the UN System, and the Global Issues UN system 
organizations address. We encourage submissions that are 
relevant for the UN system organizations, including those with 
practical policy recommendations.

Submission Types (Abstracts for ongoing work are welcome)
Research Paper. Original research that could be published as 
a paper. The paper will be presented on a panel and circulated 
among conference participants before the conference.
Communication Proposal. Submit creative ideas about how  
UN organizations and their stakeholders could communicate.
Poster / VideoVideo. If your insights and ideas can be displayed in a 
visually engaging fashion, consider submitting a poster or  
video. Submissions will be displayed during networking events.

more details: www.communicatingforabetterworld.com.

 UN System Organizations 
The United Nations and UN system consists of many different 
actors, including the UN Secretariat, the Security Council, and 
the General Assembly. It also includes many independent 
organizations, such as UNICEF, the World Food Programme, 
UNESCO, the World Health Organization, or the International 
Atomic Energy Agency — See UN System Chart for an overview.

Global Issues
Climate Change ∙ Environment ∙ Gender Equality ∙ Human 
Rights ∙ Peace & Security (e.g., Peacekeeping) ∙ Sustainable  
Development (e.g., the SDGs) ∙ Women, Peace, and Security 
(WPS Agenda) — See SDGs and UN website for more examples.

Communication-Related Aspects & Disciplines
Advocacy ∙ AI ∙ Branding ∙ Celebrity Diplomacy ∙ Communication 
for Development ∙ Crisis Communication ∙ Data Visualization ∙ 
Digital Diplomacy ∙ Emerging Technologies ∙ External Relations ∙  
Graphic Design ∙ Image and Reputation ∙ Information Design ∙ 
Information Integrity ∙ Legitimacy ∙ (Cause / Social) Marketing ∙  
Multilingualism ∙ News & Media ∙ Public Diplomacy ∙ Public 
Information Public Opinion ∙ Public Relations ∙ Science 
Communication ∙ Social Media ∙ Strategic Communication ∙ 
Visual Communications — See our website for more examples

  About the Conference

  Submission Guidelines  SUBMIT by june 14
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